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evaluation, provides immediate results, and links consume@itghysician
networks. QuickCheck Health providegnificant cost savings and ease of use

to consumers, giving QGHhd our partners contrabver a multi billion dollar
diagnostic and clinical services market.
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The opportunity- Move health care to retail stores

G ¢ KS ¥ 2 Odmt pradiytts &ndl Idealthcare is resonating
with consumers across income groups as they seek new ways
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Each year there are 89 million health care visits for
conditions that QuickCheck Health can handle at ¥ the
costsaving U.S. consumef&l 6 billion annually.

1Mherotra, A., Wang, M., Lave, J., Adams, JMoGlynrE 9 ® wS{lF At /fAYyAO&aT tNAYINEB /FNB tKeaaOAlya yR 98SNH
September 2008, vol. 27, no. 5, pp. 182 See also www.rand.org/pubs/external publications/EP20080913.html for a summéus stirdy.
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The problem we will solve

A Each year there are ov&78million visits to primary care physicians in iﬁglgn\'/'lg‘l’tg 1@@:!::’3”
the U.S. and.23million visits to emergency departments.

A According to a recent Rand Corporation Study; "About 90 percent of the
visits to retail clinics were for 10 simple acute conditions and preventive
care:upper respiratory infectionssinusitis, bronchitissore throat,
Immunizations, inner ear infections, swimmers ear, conjunctivitis,
urinary tract infections,and eithera screening test or a blood testThe
same conditions accounted for 18 percent of visits to primary care 104 million 15 million

physician offices and 12 percent of emergency department visits C"r('ilzzgits E(Tz\f,}f)its

89 million of these visits can be handled with = -
QuickCheck Health saving $16 billion annually 78 million 11million

clinic visits ER visits
(75%) (75%)

1Mherotra, A., Wang, M., Lave, J., Adams, JMoGlynrE 9 @® wS{lF At /fAYyAO&aT tNAYINB /FNB tKeaarOAlya yR 9YSNH
September 2008, vol. 27, no. 5, pp. 182 See also www.rand.org/pubs/external publications/EP20080913.html for a summéus stirdy.
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How QuickCheck Health works
k?Check

é The QCH Network of
Doctors and Nurses

Online automated
clinic visit

2\

Callcenter
e-visitentry

Patient takes the test and A doctor reviews the record
Patient buys a goes online (or calls our call and, if appropriate, writes a
test at a local » center) to get the result. If» prescription which is sent
drug store positive, she completes an back to the pharmacy
for $15 online clinic visit for $35 electronically

Total Time: 10 to 30 minutes
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Our Consumer Solution:

6 Inexpensivereusablerapid home
test for common illnesses

Retail price target: $5.00 for 2 tests

é If test is positive for the Clinicvisit price: $35.00
condition, an automated, online

clinic visit with local providers

é Prescriptigns sent to the Costof the prescription A
LI GASYydQa LIKINYI O@susudl) Fa fAGGE S

a few minutes
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FAQ:

Savings if
testis
negative?

A:

Typically
$197 or
more

Savings for
positive
test?

Typically
$162 or
more

Is the online
visit
covered by
insurance?

Yes if care
system is in
your
network and
your benefit
plan covers
electronic
Visits.
Manual
claim
submission
is required.
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Business Case for Drugstores

Each year there are 69 million physician visits for common conditions that can be served with QuickCheck
Health. Drugstores and other retailers do not participate in these visits unless a medication is prescribed. By
selling these tests at drugstores, QuickCheck Health will drive additional traffic to stores and provide direct
revenue to participating drugstores.

Benefit to drugstore distribution partners:

_________|Todayy | WithQuickCheck Health

89 million annual A Notest sales, these A 89 million test sales
visitsfor routine are handled by Al'RRAGAZ2Y It alfSa
conditions suitable R2 002 NXQa 2 Frénk s &affic (estimated at
for QuickCheck A Prescriptiorfills for $20 per visit)
Health a portion of these A Prescription fills as before
Visits

Annualtotal impact A $890 million+ for test sales
Abpmoy oAffAZ2Y alLlz
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Business Case for Patients

QuickCheck Health will offer a convenient, affordable and integrated home health care system:

Inexpensive home testing (target price $14.95 for our proprietary reader and two tests)
Replacement tests to be sold in three packs for $9.95

Quick online test result at no additional charge

Optional, integrated online clinic visit for $35

Prescriptions in as little as 5 minutes (and no more than 45 minutes)

Telephone based data entry for patients without computer access

Secureand HIPAA compliant patient and provider portal

Patient encounter receipt services (for insurance reimbursement)

A
A
A
A
A
A
A
A
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U.S. Market Current Savings with
QuickCheck
Health

Current 89,000,000 $19 hillion $16 hillion
encounters for annual

conditions encounters
suitable for QCH

Cost for a 30,000,000 $70- $200°+ $60-$190
negative test events
result

Cost forhome $50 (with onsite  $30- $35
screening test nurse or lab)

2StevenR.Machlin MS andMarielle KressSTATISTICBIRIEF 255: Trendsn Health Care Expenditures for Adults Age$452006 versu$996, August 2009
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One exampleurinary tract infection
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AGo to Emergency Room
AGo to Urgent Care

AGo to Doctor

AGo to Convenienc€linic
QuickCheck Health Test Cost

Cost of treatment forUTI
(test and online clinic visit)

~$650+
~$300
~R07
~60-120
~$7.50

~$42.50

~10,000,000 office visits
and 1.1 million
emergency department
Vvisits per year.
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Our launch schedule:

FDA FDA FDA FDA FDA Submission
Submission ClearanceSubmission Clearance (Flu, H. Pylori,
(UTth (UTh (Strep) (Strep) Pregnancy, STDs,
| andAAlc)

Q4 Q1 Q2 Q3
|

Product Launch Product Launch
(Minnesota, North & (Additional geographic markets,
South Dakota and products as cleared)
Wisconsin)
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Ourintellectual property

/ How rapid

diagnostic tests
work

4 . S R )
vdzA 01/ KSO1 1 S+t GKQa

Each device programmed with unique Positi
positive and negative result codes osiuve

Why?
AAllows blinded result requiring
registration
AConfirms veracity of the test
result.

K / AAlso allows batch control Negative

NG /

3 patents pending
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